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ABOUT THIS REPORT

This report sets out the MANE Group�s Corporate Social 
Responsibility (CSR) approach: its sustainable development 
commitments and the progress made towards achieving its 
objectives.

It also aims to report transparently on the approach put 
in place by our company to contribute to the Sustainable 
Development Goals (SDGs) and the 10 Principles of the United 
Nations Global Compact.

To further ensure comprehensiveness and relevance, we 
prepared this report by referring to the guidelines of the 
Global reporting Initiative (GRI). This report also meets the 
legal requirements stipulated in France by Order No. 2017-1180 
of 19 July 2017 and Decree No. 2017-1265 of 9 August 2017 
establishing a Statement of Non-Financial Performance (SNFP).

Each year, our procedure for collecting, analysing and 
consolidating the Group�s CSR information, as well as the 
reliability of the reported results, is veri� ed by an independent 
third party.
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It was in 1871 that my great-grandfather, 
Victor, created MANE in Le Bar-sur-Loup, 
where its headquarters are still located today. 
Five generations have succeeded each other 

to manage the eponymous MANE Group. 
As a family business, we are committed 
to maintaining our independence, a guarantee 
of � nancial stability and responsibility towards 
our customers and employees. This governance 
makes it possible to maintain long-term relationships 
with all our partners. 

�
�Jean Mane 

President of the Group
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Message from 
the  President

this war. They can be sure that in the future they will 
receive the same dedicated support we have given them 
throughout 2022. More than anything we wish for peace 
to be restored and for violence and su� ering to end.

Despite this backdrop of climate change, tensions 
regarding inputs and the increased volatility of energy 
costs, our CSR goals did not falter in 2022. We are staying 
the course and continuing to make progress towards our 
2030 targets, based on our four pillars of commitment. 
The 17 Sustainable Development Goals (SDGs) adopted 
by the United Nations constitute a structuring foundation 
of our approach. The purpose of this report is to 
inform our stakeholders of the actions implemented to 
achieve our objectives. It contributes to the continuous 
improvement of  communication process on progress. As 

a member of the United Nations Global Compact since 
2003, this report also addresses our implementation of 
the 10 universally recognised Principles on Human Rights, 
labour rights, the environment and the � ght against 
corruption.

On the climate front, we strengthened our commitment 
to the � ght against global warming. In 2022, we validated 
new targets for reducing our CO2 emissions, which are 
compatible with a global warming trajectory limited to 
1.5°C. Our transition plan to move towards a business 
model aligned with this trajectory is under development. 
Today, each new investment in our subsidiaries� 
production facilities is inseparable from investments in 
renewable energies in order to achieve our target of 100% 
renewable electricity by 2030. We continue to review 

In an unstable context from a macroeconomic, 
geopolitical and climate point of view, we are proud, 
thanks to the commitment of all our employees, 
to have succeeded in maintaining the pro� tability 

necessary for the sustainability of our activities and to 
provide bene� ts to our customers, employees, partners 
and society in general.

At the end of February, the outbreak of war in Ukraine 
made our world even more uncertain. Our thoughts turn 
especially towards our colleagues heavily a� ected by 
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Act and operate
ethically and
responsibly

Ensure responsible
management of 

our products

Care 
for our 

employees

Promote
sustainability along

our value chain

Our commitment pillars

our manufacturing processes in order to reduce their 
consumption of resources and energy, and thus remain 
agile and able to seize any opportunity. We are aware that 
we will have to continue our e� orts, as the availability of 
certain products continues to face signi� cant tensions or 
new cases of force majeure due to climate phenomena, 
the energy crisis or speculation.

In 2022, we continued to invest in the training and 
development of our employees around the world. A 
growing number of young employees are bringing their 
ideas and dynamism to our team. For example, the second 
MANE Academy programme was launched in 2022, aimed 
at developing the skills of our future leaders in strategy 
and leadership.

The reinvestment of a signi� cant portion of our pro� ts 
in research and development over a number of years 
allows us to remain at the forefront of innovation and to 
continue to deliver value for our customers. This year, our 
fragrances were once again enriched with new creative, 
renewable and biodegradable raw materials. Our research 
programmes in the Flavours Division have delivered new 
solutions to reduce the sugar, salt or fat content of food 
or to contribute to the protein transition of current diets. 
We thank all our employees for their e� orts, as well as 
our customers  for their support during this year marked 
by challenges and initiatives.

With our new governance in place, we were very active 
in 2022 in � nalising our strategic plan for 2026. Because 
the complexity seen in this world in 2022 will certainly 
span over the coming years, we must remain united to 
face possible pandemics,  shortages and  wars due to 
more frequent extreme climate events. We are convinced 
that our CSR performance will be a source of resilience, 
of improved risk management and of adaptation, and 
essential in achieving the ambitious goals we have set 
for ourselves. Let us continue, together, MANE�s great 
adventure beyond its 151st year, in order to remain the 
largest independent family company in our sector.

Introduction Chapter 1 Chapter 2 Chapter 3 Chapter 4 Chapter 5 Appendices

5����  CS R  R E PO R T



Group pro� le

Our identity

In 1871, Victor MANE was inspired by the 
exceptional beauty of the natural elements 
surrounding him and began to produce fragrant 
materials from these regional � owers and plants.

What began as a small distillery has since grown to 
become one of the leading � avours and fragrances 
companies in the world.
The Mane family has managed the Group since 
its creation. Victor�s sons, EugŁne and Gabriel, 
modernised and started developing the business 
internationally. In 1959, Maurice, EugŁne�s son, took 
the reins. He successfully oversaw the expansion 
of the company until 1995, when he became 
President of the Supervisory Board. Jean, his 
eldest son, is appointed President of the Mane  
Group. Michel, his youngest son, becomes 
President of the Americas region. Samantha  , 
Jean �s eldest daughter, now serves as Director 
of the EMEA (Europe Middle East Africa) region. 
Over  the last ten years, several members 
of  the  � fth generation of the Mane family have 
joined  the Group, continuing the family adventure.
MANE is now the leading French G roup 
and one of the world leaders in its sector. 
The headquarters are based in Le Bar-sur-Loup, 
near Grasse, in the south-east of France.
The Group is present on all continents through 
its 50 research and development centres and its 
28  manufacturing sites. For more than  ten years, it 
has consistently posted strong growth and results.

 1,699 M
Group turnover
1,781 M USD

51 %
Flavours

28
Production sites

+ 

Employees

10% 
Average annual growth
since 2011

39%
Fragrances

50
R&D centres

39
Countries

7.5%
of turnover 
invested in R&D

10%
Ingredients

1st
Industry Group 
signatory of the United Nati
Global Compact in 2003  

78
Locations

7,500

MANE in a few � gures
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Our products

Flavours
DEVELOPING A TASTE FOR OUR KNOW�HOW

We work closely with food and drink industry companies by 
o� ering them innovative aromatic solutions, which are speci� c 
and sustainable, and meet consumer preferences in terms of taste 
and health bene� ts.

Our solutions address a wide range of taste challenges: from 
creating unique organoleptic experiences to optimising taste 
perception, or masking unwanted notes.

Through our unique expertise, understanding of consumer 
preferences and unrivalled knowledge of raw materials, we provide 
our clients with the best that nature has to o� er to enhance their 
taste experience.

Fine fragrances
LET  PERFUME TALK 

We transform the ideas of creative artists into fragrances that 
are subtle and exclusive. With more than a century of know-how 
in extraction and creation techniques, our perfumers combine 
precious natural extracts and innovative molecules to create 
fragrances that meet the needs and desires of consumers.

By combining technology and creativity, our Fine Fragrance Creative 
Studios are venturing into new olfactory territories and developing 
some of the most prestigious and unique fragrances in the world, 
opening up new avenues for creation.

Fragrances for consumer goods
GLAMOUR IN DAILY LIFE

Our continuous innovation and in-depth customer knowledge 
enable us to create unique and timeless sensory emotions, which 
we o� er to our local and global customers to contribute to the 
success of their new products.

Through consistent analysis and integration of consumer 
insights and market trends, MANE develops cutting-edge 
fragrances that draw on its technical expertise to seamlessly � t 
targeted brands and markets. Our teams understand the needs of 
our customers and our consumers. Our perfumers transcribe them 
into unique olfactory experiences.

Ingredients
CAPTURING THE ESSENCE OF NATURE

We o� er a competitive portfolio of unique ingredients of the 
highest quality, based on sustainable sourcing, and innovative 
processes and technologies, for signature compositions.

From traditional extractions to biotechnologically obtained 
molecules and our innovative Jungle Essence� extracts, our 
manufacturing processes are inimitable. In a constant quest for 
excellence, our teams tirelessly travel the world, collecting raw 
materials and forging partnerships with remote communities. In 
this way, we are able to secure sourcing, ensure shorter supply 
chains, circumvent price fluctuations and offer premium 
ingredient options.

Introduction Chapter 1 Chapter 2 Chapter 3 Chapter 4 Chapter 5 Appendices
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Our business model

OUR VISION

Pioneering the world 
of sensory experiences 

to satisfy our customers� needs.

OUR MISSION

We capture what moves consumers 
by designing ingredients, fragrances 

and � avours that create emotions 
and lasting memories, sustainably.

7 4 FLAVOURISTS 
67  PERFUMERS

7.5 % OF TURNOVER 
REINVESTED IN R&D

OUR CHALLENGES

FINANCIAL RESOURCES
    Capital fully held 
by the Mane family 
for 151  years

    Financial stability 
with a long-term vision

    Controlled debt

SUPPLIERS
    +1,000 suppliers and 

service providers

OUR RESOURCES

FOR OUR CLIENTS
    Product quality and safety 
(more than 14 0 certi� cates)

    Traceability of raw materials

FOR OUR EMPLOYEES
    Creation of sustainable jobs 
(90% permanent contracts)

    16 hours of training on average 
per employee

    GEEIS (Gender Equality) label*
    Occupational health and 
safety management system

FOR OUR SUPPLIERS
    Long-term partnerships
    Support for their CSR evaluation
    Establishment of sustainable channels
    54% of the Group�s suppliers assessed 
on their CSR by an independent third party

FOR THE ENVIRONMENT
    A 33% reduction of our CO2 emissions 
(scopes 1 and 2) and commitment  to reduce 
our CO2 emissions aligned with a 1.5 °C 
trajectory (Paris Climate Agreement)

    Multiple actions to preserve resources 
(reduction of energy and water 
consumption, use of renewable energies and 
waste treatment, � nancing of reforestation 
and ecosystem restoration projects)

FOR SOCIETY
    Local anchoring and contribution 
to local development

    Sponsorship of and partnerships 
with local associations and communities

OUR VALUE 
CREATION

* Obtained by V. MANE FILS (France), MANE Iberica 
and MANE Italia51 % FLAVOURS

+ 7,5 00
EMPLOYEES

50
R&D CENTRES

1,699
MILLION EUROS

39% FRAGRANCES 10 % INGREDIENTS

OUR STRENGTHS

CUSTOMER�
CENTRIC 

BUSINESS
MODEL

Promoting 
R&D and managing 

innovation e� ectively

Ensuring 

the supply 

of raw
 m

aterials

Managing 

productio
n 

activ
itie

s

Marketing 
products
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COMPANY
    Respecting Human Rights 
and � ghting against 
inequalities

    Inclusive growth
    Territorial anchoring 
and local development

    Fair practices
    Securing the supply 
of raw materials

ENVIRONMENT 
    Carbon neutrality
    Adapting to climate change

    Preserving and restoring 
biodiversity

    Preventing pollution
    Circular economy

CONSUMPTION
    Protecting consumer 

health and safety
    Naturalness of ingredients
    Dietary changes
    Guarantee and traceability 

of supply chains
    Transparency of product 

information

THE MANE WAY
    Acting with a strong family 
culture

    Being passionate about 
the needs of our customers

    Maintaining high ethical 
principles

INNOVATION
    Pioneer in biotechnology
    Exclusive extraction 

technologies
    GREEN MOTION� by MANE

GLOBAL PRESENCE
    28  manufacturing sites
    Established in 39 countries
    94 % of sales made 
internationally

Introduction Chapter 1 Chapter 2 Chapter 3 Chapter 4 Chapter 5 Appendices
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CSR governance

PresidentOur mission cannot be achieved 
without integrating social 
responsibility into the heart 
of the company�s strategy 

and business lines.
Since 2009, we have focused our e� orts 
on the deployment of a strategic, proactive 
CSR approach, built around dialogue with 
our stakeholders and combined with e� ective 
governance.
Each commitment made is translated into 
operational terms, in the form of objectives 
that the teams adopt, monitor and continuously 
improve.
Re� ecting CSR�s central role in the company 
and its sustainability, the CSR Department 
reports directly to the Group President and 
is part of the Global Management Team.
The CSR Department ensures the implementation 
of the CSR approach, in line with the Group�s 
Sustainable Development Policy, at the various 
subsidiaries.

GROUP EXECUTIVE BOARD 
�GEB�

    De� nes the company�s mission, 
values and framework for success

    De� nes the organisational structure 
and appoints the Global Management 
Team (GMT)

    Develops a culture of excellence 
within the organisation

GROUP CSR 
DEPARTMENT

    Part of the GMT
    De� nes and implements CSR 
strategies at the Group�s various 
subsidiaries in collaboration 
with CSR correspondents

    Reports on the Group�s CSR 
performance

    Raises employee awareness of CSR

    Prepares and executes 
strategic plans and budgets

    Leads and implements 
the organisational structure

    Reports on strategy success 
and performance

    Ensures the due application 
of the Sustainable 
Development Policy

    Validates the Group�s CSR 
objectives and strategic 
orientations

    Ensures that CSR 
commitments are taken 
into account

GROUP ETHICS 
COMMITTEE

    Manages the ethics approach, 
ensures compliance with 
the Code of Ethics at the Group

    Manages the Ethics Alert System

Network of 70 CSR 
correspondents based across 

our main industrial sites

    Relay the Group policy
    Ensure the collection of CSR data
    Contribute to meeting targets

REGIONAL CSR 
PROJECT MANAGERS

    Develop the CSR strategy 
and manage its implementation 
at local level

    Supervise managers to meet 
targets and report on CSR 
performance

    Oversee employee engagement 
initiatives

    Develop detailed action plans 
and performance review systems, 
and ensure the implementation 
of management systems at each 
industrial site

GLOBAL MANAGEMENT 
TEAM �GMT�

GROUP CSR 
COMMITTEE

CSR 
CORRESPONDENTS

SPECIFIC STEERING 
COMMITTEES

Introduction Chapter 1 Chapter 2 Chapter 3 Chapter 4 Chapter 5 Appendices
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Group Executive Board
From left to right

John Broekhuis - Group Chief Human Resources O�  cer 
Jean Mane - President of the Group 
Guillaume Tardif - Group Chief Financial O�  cer 
Michel Mane - Americas Region Director 
Samantha Mane - Group VP � EMEA Region Director 
Bernard Leynaud - Asia Paci� c Director 

Introduction Chapter 1 Chapter 2 Chapter 3 Chapter 4 Chapter 5 Appendices
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ETHICS ENVIRONMENT SOCIAL VALUE CHAIN
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IMPORTANCE FOR MANE

Participation in local development 
of rural communities

Responsible 
purchasing

Transparency and dialogue 
with stakeholders

Biodiversity and deforestation

Waste and circular economy  

Water
stewardship

Reduction of  
environmental impacts

Green chemistry and responsible 
product innovation 

Energy e�ciency and Climate

Talent attractiveness 
and support

Diversity in the workplace 
and gender equality

Work conditions and 
employee engagement

Human capital
development

Animal welfare 

Operational continuity 
and crisis management

Business ethics compliance

Supply chain ESG risk prevention

Preventing chemical hazards

Product safety and compliance

Health, safety, quality
and well-being

in the workplace

Respecting
human rights

Very high

Materiality matrix
The materiality matrix is an overlap of CSR issues which are important for the company and stakeholder expectations on these topics. Completed for the � rst time in 2012, it was updated in 2021, thanks 
to a materiality study conducted among more than 4,000 stakeholders. Each issue is prioritised from the point of view of the MANE Group and its stakeholders. The issues considered to be priorities 
from both points of view were selected for inclusion in our roadmap and our CSR report. The materiality matrix is reviewed every three years, and is then examined and validated by the CSR Committee 
during the annual CSR management review.
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Commitments and recognition of our CSR policy
In terms of sustainable development, MANE strives to support international and recognised standards, as well as industry initiatives. Expert assessments and recognition from sustainable development improve 
transparency and give credibility to our CSR approach in the eyes of our stakeholders. Our commitment and success in this area have been recognised by independent third-party organisations. External awards 
and recognitions attest to the positive perception of our sustainable development strategy. Our Group is thus rewarded for the e� orts made to improve its practices.

COMMITMENTS EXTERNAL RECOGNITIONINDUSTRY RELATIONS

Introduction Chapter 1 Chapter 2 Chapter 3 Chapter 4 Chapter 5 Appendices
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During the innovation process, the environmental impact and 
animal welfare are also taken into account. This issue is of the 
utmost importance to MANE. The Group does not test its � avouring 
or fragrance compositions on animals. Moreover, no animal testing 
is carried out or ordered by MANE for its manufactured ingredients, 
unless otherwise required by national or regional regulations.

Our commitment to avoid animal testing in all cases is also re� ected 
in our commitment to � nding alternative methods. Since 2007, we 
have ben shareholders of ImmunoSearch. This research company is 
dedicated to the development of in vitro toxicological tests.

We also acquire equity stakes in and/or forge partnerships with  
companies that are experts in non-animal experimentation 
methods, such as R&D companies developing QSAR models (in silico 
methodology).

Manage REACH compliance
MANE manufactures and imports chemicals substances into the 
European Union. As such, we must comply with the requirements 
of the REACH regulation (concerning the registration, evaluation 
and authorisation of chemical substances) for our portfolio of 
natural and synthetic raw materials. Protecting human health and 
the environment is not only the purpose of this regulation, but also 
a pillar of our Sustainable Development Policy. In order to ensure 
optimal compliance, a Regulatory A� airs team is dedicated to REACH 
obligations. External partnerships complement our regulatory and 
scienti� c expertise. MANE is also an active member of the working 
groups on the subject at the International Fragrance Association 
(IFRA) and the European Federation of Essential Oils (EFEO).

As regards the registration process, we have registered more than 
120 substances, taking into account the exemptions related to the 
uses that MANE can bene� t from. As the registration process is 
a continuous process, we work proactively on updating the � les 
submitted. In this context, since 2019 we have participated in the 
project to improve REACH � ling launched by the European Chemical 

Industry Council (CEFIC) in cooperation with the European Chemical 
Agency (ECHA).

Tools developed in-house, including a REACH dashboard, make 
it possible to monitor the quantity of substances. This work is 
done in close collaboration with the Purchasing and Production 
Departments. MANE also exercises due diligence in ensuring that 
its suppliers meet their obligations. All information collected is 
recorded on various media and shared on the company intranet.

Comparable actions are carried out to implement other regulations 
similar to REACH, such as UK REACH and TURKEY REACH (KKDIK).

Promote 
sustainable consumption
Our responsibility in terms of sustainable consumption begins with 
our ability to develop products that bene� t the environment and 
society at every stage of their life cycle.

Secondly, it is linked to the nature of the information we provide 
to our customers about our products, in order to encourage more 
responsible choices for our customers and, ultimately, consumers.

In this respect, the GREEN MOTION� by MANE tool(1) allows us 
to inform our customers about the environmental pro� le of their 
composition and to direct their choices towards formulas that have 
a lower environmental impact.

FRAGRANCE, A VECTOR OF WELL�BEING

When it comes to their fragrances and everyday products, 
consumers no longer want to have to choose between performance, 
pleasure, health and the environment.

The fragrance must be a sign of e� ectiveness and a vector of well-
being, in addition to contributing to the more responsible pro� le of 
the product of which it is part.

(1) See chapter entitled �Integrate Green Chemistry into R&D� .

Introduction Chapter 1 Chapter 2 Chapter 3 Chapter 4 Chapter 5 Appendices
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Aware of this paradigm shift, MANE has, for several years, invested 
in a strategy of fragrance innovation, mindful of its environment 
and the well-being of consumers.

First of all, our solid expertise in green chemistry and our mastery 
of biotechnology and extraction processes enable us to enrich 
the perfumers� range with creative, renewable and biodegradable 
raw materials. A multi-disciplinary working group and its speci� c 
steering Committee were created in 2022, in order to establish 
our objectives and the associated action plans in terms of the 
renewability, biodegradability and CO2 emissions of our fragrances.

In addition to renewable and biodegradable ingredients, we also 
o� er an alternative to the traditional alcoholic support. AQUAFINE� 
is a concentrated biodegradable formulation, delivering  a long-
lasting fragrance on linen, the body, hair and in homes , without 
the use of alcohol or solvents. This solution also represents a major 
environmental asset with a carbon footprint that is 22 times smaller 
than a traditional alcoholic formulation.

To support our perfumers with ever more demanding speci� cations, 
we have put in place a portfolio of innovative tools and solutions. 
Our FRESHPLEX� captives reduce the perception of bad odours. 
The POWERBLOOM� or FOOTPRINT formulation aids, tools derived 
from Data Science, respectively make it possible to increase 
di� usivity or accelerate the creation of more environmentally 
friendly fragrances. Finally, to meet the growing need for the 
objecti� cation of the emotional bene� ts generated by fragrances, 
MANE has calibrated a series of methodologies based on the 
principles of Cognitive Sciences, as part of the WELLMOTION� 
programme.

Our responsible innovation approach is also re� ected in new 
fragrance vectors. We o� er our customers MANENCAPS� FC X2, 
a collection of solid fragrances produced in our plants. Available 
in a solid and ready-to-bottle version, this solution comes on a 
biodegradable support (98%) made from plants (93%). It is ideal for 
scenting linen.

We have  also developed biodegradable micro-capsules in order 
to reconcile the persistence of a fragrance on linen and reduce 
the release of microplastics into ecosystems. The � rst generation 
of MANENCAPS� FC CLEEN biodegradable capsules for fabric 
softeners is now commercially available. They are a strategic step 
forward in combining performance, sensoriality and respect for 
the environment. They follow the OECD 301F biodegradability 
standards, achieving a biodegradability greater than 60% in 

HEALTHY AND TASTY FOOD

As a key player in the agri-food production chain, MANE is aware 
of its contribution to the well-being of consumers. In order to 
encourage them to eat a more balanced diet, it is essential that 
these foods are healthier, but also appreciated by consumers. This 
is our daily challenge: to develop � avours and natural aromatic 
ingredients that meet consumer desires and to help food and 
beverage manufacturers reformulate their products with healthier 
alternatives. MANE has set up an international research programme 
aimed at understanding the modulation of taste. We have thus 
developed taste modulation systems to reduce the sugar, salt or fat 
content without compromising taste and mouthfeel.

SUGAR
SENSE CAPTURE� MS is a range of innovative solutions for 
modulating sweetness. Its unique properties are based on the three 
dimensions of taste: sweetness intensity, dynamics and sweetness 
quality. SENSE CAPTURE� MS GENUINE is the latest generation 
of natural � avour solutions for beverages, cookies, confectionery, 
sauces, etc.

SALT
Replicating the many functions of salt without compromising taste, 
SENSE CAPTURE� SALT is a natural and clean label solution for 
salt reduction. It is designed to be used in a wide range of food 
products: soups, sauces, broths, prepared meals, meats, processed 
cheeses, savoury snacks and bread and pastry products.

28 days. They meet ever more demanding speci� cations to protect 
the planet and the consumer while conveying a sensory experience 
comparable to traditional non-biodegradable micro-capsules. The 
Research & Innovation teams are now working on the development 
of micro-capsules for the cosmetic segments.

With the launch of PURAKAN�, MANE now combines 
beauty and well-being with a 100% natural solution 
that acts against dandruff. Our laboratories 
developed and tested a combination of three 
active ingredients that act in synergy to rebalance 
the microflora of the scalp, including pomegranate 
bark from the by- products  of the food and drink 
industry in India, mint essential oil and Ajwain 
essential oil. Usable in any type of solid or liquid 
shampoos, this patented active ingredient meets 
strict specifications of respect for the scalp with 
excellent skin tolerance, ISO 16128 naturalness 
and effectiveness with an average reduction of 34% 
of visible dandruff for 81% of subjects tested.

Turnkey solutions combining the PURAKAN� 
asset with targeted fragrances developed by 
our perfumers are also offered to our customers.
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GLOBAL TRANSITION PLAN TO REDUCE 
OUR SCOPES �&� EMISSIONS

Between 2021 and 2022, we reduced our emissions on Scopes 1 and 
2 per tonne of product by 9%. This was the  result of signi� cant 
reductions in energy consumption by MANE Shanghai, MANE 
KANCOR, MANE Thailand, MANE India and MANE Do  Brasil and the 
transition to �100% green electricity� by MANE Mexico .

This year, we began the implementation of Scopes 1 & 2 transition  
action plans in our a�  liates in order to achieve our GHG emissions 
reduction targets. We work with various internal teams to increase 
the sobriety and energy e�  ciency of our production sites, and to 
increase the share of renewable energy used. This approach to 
optimising and reducing energy consumption has been applied for 
a number of years, notably in ISO 14001 and ISO 50001 certi� ed 
sites. In order to achieve our GHG emission reduction targets for 
2030, we want to complement our historical approach to reducing 
our environmental impacts, with an approach to limiting GHG 
emissions in the various internal processes of our production sites.

In 2021, MANE had its climate strategy assessed 
by the Assessing Low-Carbon Transition (ACT) 
initiative, developed by ADEME and CDP. This 
approach provides methods and tools to assess 
the alignment of a company�s strategy with a 
decarbonisation trajectory adapted to its activities, 
in light of its sector.

MANE was rated 13 A+.

13 corresponds to the low-carbon transition 
performance score (score of 1 to 20).

A is the evaluation score, which summarises the 
evaluation with regard to six additional criteria (scale 
from E to A).

+ is the trend score which indicates in which 
direction the company score should be expected 
to change if the ACT assessment is subsequently 
repeated (on a scale of -/=/+).

Fight climate change
Each year, we carry out a carbon footprint assessment of all the 
Group�s activities according to the Greenhouse Gas Protocol (GHG 
Protocol). This methodology allows us to identify signi� cant GHG 
emission sources across our value chain (Scopes 1, 2 and 3) in order 
to guide our strategic climate decisions.

CO2 emissions 
(Scopes 1 & 2) 2018 2020 2021 2022

In tonnes of CO2

equivalent 55,666 53,055 51,684 50,194

Methodological note: 
The emission factors used to estimate CO2 emissions relating to electricity 
consumption and refrigerant leakage are taken from:
(1) For electricity: the Base Carbonefi database of the ADEME (French 

Environment and Energy Management Agency).
(2) For natural gas: the Base Carbonefi database of the ADEME for France, the 

website of the Environmental Protection Agency (EPA) for the United States 
and the 2006 IPCC Guidelines for National Greenhouse Gas Inventories for 
other countries.

(3) For fuel oil: Base Carbonefi of the ADEME.
(4) For refrigerants: the sixth Assessment report of the IPCC.
Certain offices and R&D centres, as well as certain production sites (Chile, 
Argentina, India), are excluded from the scope of consolidation of the carbon 
assessment. Their GHG emissions are not significant: these sites represent less 
than 2% of the MANE Group�s total GHG emissions. The 21 production sites located 
in Brazil, China, Colombia, France, India, Indonesia, Japan, Mexico, South Africa, 
Spain, Thailand, Italy and the United States account for more than 98% of the 
Group�s greenhouse gas emissions. The MANE Italia site, representing nearly 0.6% 
of scope 1 & 2 GHG emissions, previously excluded from the carbon assessment 
reporting scope, was included in 2022.
In 2022, we also included fuels for vehicles controlled or belonging to MANE.

 Indicators verified by the independent third-party organisation to provide 
reasonable assurance.

The MANE Colombia site implemented measures to 
significantly reduce its CO2 emissions on Scopes 1 
and 2 in 2022. The remaining irreducible emissions 
were offset through a reforestation project (BanCO2) 
in the East Antioquia region.

-33%
CO� EMISSIONS 

�SCOPES � AND �� 
PER TONNE 
SINCE ���	

       CO� EMISSIONS ON SCOPES � AND � 
�IN TONNES OF CO� EQUIVALENT PER TONNE OF PRODUCT�

2030 TARGET

2022

2021

2018 0.65

0.48

0.43

0.28
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GLOBAL TRANSITION PLAN TO REDUCE OUR SCOPE 
 EMISSIONS

In 2022, we carried out, with the help of a specialised external � rm, a critical review of the methodology 
for calculating our Scope 3. This critical review enabled us to align  our internal calculation approach for 
Scope 3 GHG emissions with the latest GHG Protocol Standard  and to improve the granularity of the 
data, thus improving the reliability of our methodology.  

This year, we included in the assessment of the Group�s carbon footprint, in addition to the other 
categories, all Scope 3 GHG emissions associated with Purchased Services, Capital Goods and Business 
Travel. We decided to increase the scope of Scope 3, in order to make our methodology more robust 
and to be able to communicate in an ever more transparent and realistic way. This new, complex and 
exhaustive methodology requires us to reassess the Scope 3 GHG emissions reported since the baseline 
year of our SBTi targets (2018), in order to ensure consistency in the evolution of our objectives. The data 
from  2018 to 2021 will be revised shortly, following the change in the Scope 3 calculation methodology.

DISTRIBUTION OF CO� EMISSIONS ACROSS THE ENTIRE VALUE CHAIN

91%
Scope 3

Purchase of products or services: 60%

Fixed assets: 15%

Downstream goods transport: 1%
Upstream goods transport: 7%

Energy-related emissions 
not included in items 1 to 7: 3%

Employee travel from home to work: 2%

9%
Scopes 1 & 2

Waste: 2%
Business trips: 1%

CO2 emissions (Scope 3) 2018 2020 2021 2022

In tonnes of CO2 equivalent 420,819 326,584 347,930 481,579

Methodological note:

Scope 3 is calculated according to the �Scope 3 Standard and Calculation Guidance� of the GHG Protocol. The GHG 
emissions associated with each category are estimated on the basis of the GHG emission factors of ADEME�s Base 
Empreintefi database and the Ecoinvent database.

The �Purchases of products and services� category (GHG Protocol 3.1) covers purchases of raw materials, packaging 
and services. Associated emissions are calculated by product type for 80% of volumes (raw materials and packaging). 
Total emissions are estimated by extrapolation on the basis of emissions calculated on 80% of the volumes. Services are 
calculated directly at 100%. The method chosen to assess the carbon footprint of raw materials and packaging takes into 
account generic emission factors for raw materials and packaging. The methodology for calculating services takes into 
account the monetary value associated with each type of service.

The �Fixed assets� category (GHG Protocol 3.2) covers purchases of furniture, vehicles, machinery and equipment, as well 
as the construction and renovation of buildings. The method chosen to assess the carbon footprint of physical assets 
takes into account the monetary value of each type of asset.

The �Fuel and energy-related activities� category (GHG Protocol 3.3) covers activities that generate emissions upstream 
of the use of all types of energy included in Scopes 1 & 2 � � xed sources, mobile sources and electricity � such as the 
extraction, transformation, transport and distribution (excluding combustion) of these energies. The method chosen to 
assess the carbon footprint of these activities associated with upstream energy use takes into account generic emission 
factors corresponding to energy consumption by source.

The �Upstream transport and distribution� category (GHG Protocol 3.4) covers the transport from suppliers of products 
included in the �Purchases of products and services� category and the transport of � nished products shipped to 
customers (if the latter is paid for by MANE). In cases where commuting journeys do not have a speci� c method, we 
consider by default that the commuting journey is made by road transport. This estimate was made this year for MANE 
Indonesia, corresponding to 2% of tonnage per km, and representing 7% of GHG emissions in the �Upstream transport and 
distribution� category of the industrial site.

The �Downstream transport and distribution� category (GHG Protocol 3.9) covers the transport of � nished products 
shipped to customers (if the latter is paid for by the customer). In 2022, we did not have access to the complete logistics 
data of the services purchased by our customers for certain subsidiaries (China, India, Thailand, Japan, Mexico, Brazil, 
M Inc. and Deli Spices). These subsidiaries correspond to 39% of the amount of raw materials purchased by MANE (CSR 
reporting scope).

The method chosen to assess the carbon footprint of the logistics activity (GHG Protocol 3.4 and 3.9) takes into account 
the weight of the products transported and the distances travelled � between the shipping address and the receiving 
address � depending on each mode of transport used.

The �Waste generated in operations� category (GHG Protocol 3.5) covers the treatment of waste produced by the activity. 
The method chosen to assess the carbon footprint of the treatment of our waste takes into account the nature of the 
waste and the type of treatment. This methodology assumes that reuse does not emit GHGs (closed loop).

The �Business travel� category (GHG Protocol 3.6) covers journeys made by each mode of transport as well as 
accommodation (if available) for business travel. The methods chosen to assess the carbon footprint of these activities 
take into account, respectively, the distances travelled by each employee � between the departure address and the 
arrival address � and the monetary value of hotel stays.

The �commuting� category (GHG Protocol 3.7) covers daily travel between employees� homes and their workplaces, taking 
into account the transport methods used and the days actually worked per year (excluding days working from home). The 
method chosen to assess the carbon footprint of this category takes into account the number of employees using each 
mode of transport, the distances (round trip) travelled per employee in a working day and the days worked on site over 
the year.

The categories relating to products shipped �Processing of shipped products�; �Use of products shipped�; �End-of-life 
of products shipped� (GHG Protocol 3.10, 3.11, 3.12, respectively), are not currently included in Scope 3 due to the lack 
of precision and availability of the percentages of our products that are mixed in extremely low doses in customers� 
� nished products. We do not have access to the energy consumption associated with the transformation (customers) and 
use (consumers) of these � nished products, as well as the treatment of waste (customers) and wastewater (c onsumers) 
for packaging (customers) and consumed � nished products (consumers). These categories for products shipped will be 
estimated according to the availability and quality of the baseline data retrieved from customers in the future.

GHG Protocol categories �Upstream leasing�; �Downstream leasing�; �Franchises�; �Investments� (GHG Protocol 3.8, 3.13, 
3.14, 3.15, respectively), are not included in scope 3 of this report due to their irrelevance vis-à-vis the activities of the 
MANE Group (long-term leasing of company vehicles is included in category 3.2).
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EXPOSURE TO WATER STRESS RISK

Manufacturing 
sites

Water 
consumption 

(in m3)

Share of 
Group water 
consumption

Level 
of exposure 

to water stress

MANE Mexico 20,483 2.4%

Extremely high

MANE Thailand 10,297 1.2%

DELI SPICES 6,345 0.7%

MANE KANCOR 
(Bareilly site) 7,915 0.9%

MANE India 3,411 0.4%

MANE KANCOR 
(Byadgi site) 43,270 5.1%

High
MANE Shanghai 12,550 1.5%

MANE SablØ-
sur-Sarthe 6,437 0.8%

MANE USA 3,483 0.4%

TOTAL ���,��� �
%

Nine of the Group�s industrial sites are located in areas where water 
stress is high or extremely high. They alone represent 13% of the 
Group�s total consumption. This year, the MANE Thailand site is 
considered to be located in an area exposed to the risk of very high 
water stress, whereas previously this area was considered to be at 
medium risk of water stress.

It is on these sites that we have set a more ambitious target of a 
25% reduction in consumption per tonne of product from 2018 to 
2030.

WATER CONSUMPTION OF SITES LOCATED 
IN A HIGH WATER STRESS AREA 
�IN M
 PER TONNE OF PRODUCT�

2030 TARGET

3.1

2.7

2.7

2.3

2022

2021

2018

Consumption 
by entities 
in high/very high 
water stress regions 2018 2020 2021 2022

In m3 93,930 107,794 110,876 114,191

In 2022, these nine plants consumed 114,191 m3 of water and 
collectively reduced their consumption by 13% per tonne of product 
since 2018.

Actions were undertaken to reduce the consumption of drinking 
water from local distribution networks as much as possible. For 
example, the MANE Le Bar-sur-Loup sites recycle, reuse and 
produce 17% of the total water they use.

MANE Mexico installed a rainwater recovery 
system to recycle it and reuse it in production. 
This project saved nearly 800 m3 of water in 2022. 
This installation reduces water withdrawals 
from the local water network.

Water consumption 2018 2020 2021 2022

In m3 730,605 749,968 818,184 858,041

In 2022, 858,041 m3 of water were consumed at all of our industrial 
sites, including 7,013 m3 of rainwater. We reduced our consumption 
per tonne of product by 4% compared to 2021. This improvement 
was mainly due to the MANE sites in Spain, China and India, which 
respectively reduced their consumption by 25%, 31% and 40% per 
tonne of product between 2021 and 2022.

MANE Colombia installed a rainwater collection 
system. Rainwater is treated and reused internally. 
In 2022, this new system enabled our plant in Colombia 
to supply 100% of its water consumption, i.e. a saving 
of 3,400 m3 of water.

Assessing water stress risk
In order to manage the water supply according to local constraints, 
we carry out an annual analysis of the risks of water stress at all our 
industrial sites. The aim is to be able to identify, among the areas 
where our sites are located, those in water-stressed areas.

We use the Aqueduct Water Risk Atlas from the World Resources 
Institute (WRI). This global water risk mapping tool provides several 
indices, including one speci� cally related to water stress, for around 
a hundred river basins located in over 180 countries.
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�CARE FOR 
OUR EMPLOYEES
48  Promote our ability to attract 

and support talents
50  Guarantee hygiene, health, safety 

and well-being at work
53  Ensure good working conditions 

to improve employee engagement
55  Promote diversity in the workplace and equal 

treatment of women and men
58  Develop our employees� professional skills 
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DISTRIBUTION BY AGE AND GEOGRAPHICAL AREA

2021 2022

< 30 30-50 > 50 < 30 30-50 > 50

EMEA 23.6% 53.4% 22.9% 20% 56% 24%

Asia 29.7% 63.9% 6.3% 27% 66% 7%

The 
Americas

19.5% 58.5% 21.6% 20% 58% 22%

GROUP ��.�% �	.�% �
.
% ��% ��% �	%

DISTRIBUTION BY TYPE OF CONTRACT

2021 2022

Permanent 
contracts

Non-
permanent 

contracts

Permanent 
contracts

Non-
permanent 

contracts

EMEA 93% 7% 92% 8%

Asia 80% 20% 78% 22%

The Americas 100% 0% 99.8% 0.2%

GROUP ��% �% ��% ��%

90%
OF OUR 

EMPLOYEES HAVE 
PERMANENT 
CONTRACTS

Most of the remaining 10% on non-permanent contracts are in 
China, in accordance with local regulations where the duration of 
contracts is limited to 3 years. It should be noted, however, that in 
China, employees with more than ten years of service can bene� t 
from a permanent contract, as well as employees who accumulate 
more than two temporary contracts.

Hires and departures
Our recruitment is open to all internal and external candidates, 
regardless of gender, age, training, disability, origin, nationality or 
culture. We are constantly implementing recruitment initiatives to 
attract new talent from all over the world, thus strengthening the 
international dimension of our teams.

In 2022, MANE recruited 1,042 employees, i.e. an increase of 7% 
compared to 2021.

At the same time, 582 people left our company, i.e. 8% more than 
the number of departures in 2021.

EMPLOYEE TURNOVER

EMEA Asia The 
Americas

World

Hires 344 265 433 1,042

Departures(1) 144 150 287 582

(including dismissals) 25 7 103 135

Turnover(2) 6.4% 7.8% 14.3% 9.4%

 � Men 7.3% 7.5% 15.1% 9.7%

 � Women 6.6% 7.5% 13.3% 9.0%

Methodological note:
(1) Departures: dismissals, resignations, retirements and deaths (excluding the 

end of fixed-term contracts and probationary periods at the request of 
the employer).

(2) Turnover: total number of departures during the year divided by the total 
number of employees at the end of the year and multiplied by 100.

The Group�s average turnover increased by 0.3 point from 2021 to 
2022. In 2022, the average turnover was 9.4%, compared to 9.1% in 
2021. This average shows great disparities between countries with, 
for example, a rate of 2.6% in Italy compared to 22.9% in South 
Africa.

In a tense labour market context (talent shortage, high employee 
turnover), we must protect and secure our human capital. This 
challenge lies in our ability to attract and retain talent as an 
employer. This is one of our strategic priorities. In 2019, we launched 
the MANE Academy. This is an intensive training programme aimed 

at developing managerial leadership. A � rst  programme has involved 
a � rst cohort of around one hundred employees in 2020/2021. A 
second programme was launched in 2022, entitled Future Leaders 
Programme. Around 80 employees bene� ted from this intensive 
training programme aimed at developing their strategy and 
leadership skills, including coaching and preparing them for future 
roles in the company.

We are also setting up levers to develop our employer brand 
(presence of our company on social media, communication 
campaigns conducted with target schools, HappyIndexfi Trainees 
and Top New Jersey Workplace labels).

Wages
Our ability to attract and retain talent is also based on a fair, 
motivating and equitable compensation system. We o� er an 
attractive, stimulating and competitive wage system and working 
conditions that are consistent with market practices. Moreover, we 
ensure internal fairness to motivate and engage employees.

LIVING WAGE 

In 2022, encouraged by one of our customers, we initiated an analysis 
enabling us to measure whether the employees at our sites who are 
included in the scope of social data consolidation received a living 
wage in 2022.  A living wage provides a decent standard of living 
for employees and their families, including access to food, water, 
housing, education, culture, health care, transportation, clothing 
and other essential needs, including a provision for unforeseen 
events. The project will be rolled out at Group level in 2023.
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Industrial risk management
Industrial risk is de� ned as an accidental event that can occur on 
an industrial site involving dangerous products and/or processes 
and lead to immediate serious consequences for employees, local 
residents and the environment. In order to limit the occurrence and 
the consequences, the most dangerous industrial companies are 
subject to special regulations and regular checks. This is the case 
of our two industrial sites in Le Bar-sur-Loup which are classi� ed 
ICPE (Installations ClassØes pour la Protection de l�Environnement) 
subject to authorisation and �Seveso III low threshold� for Notre-
Dame and �Seveso III high threshold� for La SarrØe. Our other French 
sites are also classi� ed as ICPE subject to authorisation for QuØven 
and declaration for SablØ-sur-Sarthe.

In this context, we have drawn up our Major Accident Prevention 
Policy (PPAM), which is our roadmap for the prevention and 
management of industrial risks. This involves raising awareness of, 
training and empowering employees and external service providers 
working on our sites, integrating industrial safety as early as 
possible into the design of facilities, internal audits, and regular 
planning exercises to better understand emergency situations. 
Communicating with the utmost transparency on the safety and 
industrial security of our sites is a key part of this policy in order 
to maintain a climate of trust with employees, residents and local 
authorities.

Fight against 
occupational stress
Occupational stress is also incorporated into our prevention 
policy in the same way as other occupational hazards. These 
risks can be caused by activities themselves or triggered by the 
organisation of work and working relationships (excessive workload, 
confrontational relationships, management styles, intensity and 
complexity of work, etc.) As exposure to these situations at work 
can be detrimental to the health of employees (depression, anxiety, 
burnout), occupational stress is taken into account in our risk 
prevention approach. Prevention also involves training medical sta�  
to develop the skills they need to take care of people as soon as 
they feel they are under stress, not to mention raising awareness 
and training managers on stress prevention.

Every � ve years, MANE conducts a survey on its French sites to 
prevent occupational stress. This survey is carried out in partnership 
with the occupational health team and an independent � rm. The 
latter supports us in measuring the stress level of our employees, 
in prioritising the main causes of stress and in developing a 
corrective or preventive action plan, as appropriate. The most 
recent employee survey was conducted in March 2021. It is part of 
a new Quality of Life at Work approach launched and presented to 
employee representatives at the end of 2020. As employees have 
been through a long health crisis period, it was important to seize 
this opportunity for dialogue to actively contribute to improving 
the quality of life at work and to analyse all occupational risks. The 
results of this survey were presented to the various departments at 
the end of 2021. Improvement actions were implemented in 2022 at 
the various departments concerned. 
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Promote diversity 
in the workplace 
and equal treatment 
of women and men

Anti-di scrimination policy

Combat gender inequalities 
in the company
We ensure that no gender inequalities are created. On 8 November 
2021, Management once again signed an agreement relating to 
gender equality in the workplace and work-life balance. This 
agreement rea�  rms our commitment to the principle of non-
gender discrimination, and the recognition that diversity in 
employment is a source of complementarity, social balance and 
economic e�  ciency.

In terms of recruitment, we continue to act positively in favour of 
gender diversity and gender balance in services.

We are also pursuing and reinforcing the equal pay policy. Equally, 
we are developing the opportunities for our employees to best 
reconcile parenthood and individual performance.

As regards professional training, we are rolling out a major campaign 
to raise awareness of non-discrimination. We foster good access 
to training for women and men. In 2020, V. MANE FILS set up a 
professional equality training programme. V. MANE FILS called 
on an external communications company to design an e-learning 
module to raise awareness of this topic among employees in France 
in an original and fun way. Around 170 people have participated in 
this online session since 2020. This module should be relaunched 
in 2023 through managerial training and induction courses for new 
employees.

In accordance with the law on the freedom to choose a professional 
future, V. MANE FILS calculated the gender equality index of its 
workforce in France. In 2022, the Gender Equality Index was 95/100.

This year, the gender pay gap at Group level was on average 5.9% 
to the disadvantage of women. The pay gap narrowed sharply from 
2021 to 2022, with a pay gap of 7% in 2021 to the detriment of 
women.

Since 2008, MANE has renewed its commitment to 
the Diversity Charter. This signature embodies the 
company�s commitment to diversity at the highest 
level. Through a proactive approach, we wish to 
act in favour of diversity and thus go beyond the 
legal and judicial framework on the fight against 
discrimination.

In 2017, we went further in this commitment by updating our Human 
Resources Policy. The goal is to allow employees to report to the 
Ethics Committee on any dysfunction in terms of diversity, equal 
opportunities or discrimination.

In 2022, V. MANE FILS pursued this dynamic thanks to individual 
support adapted to each situation encountered. A joint harassment 
commission was created for the French sites. This commission 
is composed of three elected members of the SEC and three 
members of the HR and Occupational Health services. It aims to 
strengthen the existing ethical reporting systems, which already 
make it possible to conduct pre-investigations in the event of an 
alert regarding moral or sexual harassment and to decide on the 
classi� cation of �suspected harassment� if necessary, thus leading 
to a complete investigation.
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�PROMOTE 
SUSTAINABILITY 
ALONG OUR 
VALUE CHAIN
60  Strengthen transparency, communication, 

reporting and dialogue with stakeholders
63  Implement a responsible purchasing policy
65  Prevent and manage ESG risks 

in the supply chain
65  Our sustainable sourcing programmes
 69  Participate in the local development 

of communities 
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Our   commitments 
to responsible supply chains 
around the world

BERGAMOT
    ITALY
Sustainability of 
ancestral know-how 
in the cultivation and 
extraction of bergamot. 
Contribution to the 
protection of biodiversity 
by supporting organic 
farming practices.

PATCHOULI
    GAYO, INDONESIA
Training and support 
for the implementation 
of good cultivation 
practices, soil 
conservation, 
waste  management 
and a reforestation 
programme with a target 
of 40,000  trees planted 
per year.

ROSE
 FRANCE
Preservation of the 
cultures and  perfume 
plant know-how 
of  Pays  de Grasse. 
Guaranteed purchase 
of  the entire production. 
Partnership with an 
ESAT  � an establishment 
aiming to reintegrate 
people with disabilities 
through work.

JASMINE
 FRANCE
Providing support for 
a culture and  a family 
heritage handed down 
for  5  generations. 
Guaranteed purchase 
of  the entire production.

MINT
    INDIA
Traceability in the 
� elds, implementation 
of good growing 
practices, premium prices 
through  an SAI FSA(1) , 
an approach bene� ting 
6,500 farmers. Distillation 
unit  improvement 
programme.

(1) SAI Platform - Farm Sustainability Assessment .

TIMUR
 NEPAL
Value creation on this 
local botanical species, 
providing additional 
income for women. 
Construction of 
drinking water tanks 
for  25  households.

GNIDIA
    MADAGASCAR
Channel through 
two  women�s 
associations with more 
than  120 members. 
De� nition and 
implementation 
of a  sustainable 
management plan for 
the � ower necessary 
for the protection 
of  the  botanical species.
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From an environmental standpoint, the island of Madagascar is 
recognised as a biodiversity hotspot, with 11,200 endemic plant 
species(1).

However, deforestation currently threatens the island. Indeed, the 
expansion of plantation areas is often to the detriment of forests. 
The NGO FANAMBY and FLORIBIS are working on the mapping of 
areas in order to contain the destruction of forests. In 2018, they 
launched a reforestation programme in three protected areas 
(Vohemar, Loky Mananbato & Fanambana) for a period of 5 years.

FANAMBY also is also managing the creation of a National Park in 
Daraina, where there are farmers who supply vanilla pods to MANE 
and FLORIBIS. This Malagasy region is a unique and invaluable place 
in terms of biodiversity. The National Park will soon be included on 
the UNESCO World Heritage List.

BOURBON VETIVER

Vetiver is a remarkable plant currently grown for its roots. Very 
resistant to drought, it has historically been used to build roofs, 
make brushes, preserve furniture and linen, and protect soil against 
erosion. Vetiver has also always been used for its essential oil, 
extracted from its roots.

Since the 1980s, the lack of interest of Malagasy farmers has put 
an end to the cultivation of vetiver in Madagascar. Devastating 
hurricanes in Haiti also led to a poor harvest of this source, which 
resulted in a surge in prices. Seven years ago, in collaboration 
with the communities involved in MANE�s vanilla supply chain 
in Madagascar, MANE reintroduced the cultivation of Bourbon 
vetiver in Madagascar. The production of these precious roots has 
now intensi� ed and the quality of the essential oil is stable. This 
project has two e� ects on local communities: it generates a second 
source of income (after vanilla); and, because the crop is grown on 
a plot at Vohemar airport, it contributes to the maintenance of the 
regional airport. Vetiver is grown on poor soil, without additives 
or additional watering. The � elds are planted in sections, to allow 
harvesting all year round. The roots reach maturity after one year, 

a period that is very important to ensure the olfactory quality of 
Bourbon vetiver. On our plantation, farmers are trained by FLORIBIS 
in order to follow good harvesting practices to maintain a constant 
quality.

BOURBON GERANIUM

With its experience and its privileged links in Madagascar, MANE 
participated in the development of a Bourbon geranium supply 
chain, in the south of the country, in the Ihorombe region, thus 
con� rming a little more the potential of this country in terms of 
cultivation of fragrant and aromatic plants.

Since 2017, in partnership with other local players, MANE has 
encouraged the return of this historic culture of Bourbon quality, 
which has been decreasing since the 1970s. The locally distilled 
essential oil thus o� ers a speci� c olfactory pro� le much appreciated 
by perfumers. The cultivation and distillation activities encourage the 
use of local labour and employ 15 permanent and 70 temporary sta� .

Moreover, the environmental aspect was also taken into account 
with, notably, the planting of hedges to � ght against wind erosion 
or the practice of combining and rotating crops to preserve the soil.

In addition to its supply of geranium essential oil, MANE has 
joined forces with the NGO Terres en MŒlØes to support it in its 
�Rugby Academy Ihorombe� project. The objective of this project 
is to break the isolation of the populations neighbouring Bourbon 
geranium crops and contribute to the civic education of young 
people through rugby, by targeting their personal development and 
their social and professional integration. The tripartite partnership 
established with the NGO and the local partner has enabled the 
construction of a rugby � eld, the establishment of training sessions 
(bene� ting 346 young people each week, 52% of whom are girls) 
and a regional and national championship. It also favoured the 
training of educators, raising awareness of sustainable agriculture 
through the operation of shared vegetable gardens as well as the 
integration of young people from the Academy into agricultural 
professions, driving machines and agronomy.

(1) Source: CEPF (Critical Ecosystem Partnership fund).
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Participate in 
the local development 
of communities
Beyond our social responsibility directly linked to our industrial 
activities, our goal is to create value for the regions where we 
operate.

We contribute to the creation of direct and indirect jobs, as well 
as to the development of the professional skills of local actors. 
We also invest in local communities by � nancing infrastructure 
development programmes, improving access to health services 
and drinking water.

27 0,000 
IN DONATIONS 

INVESTED 
FOR LOCAL 

COMMUNITIES

Indonesia
In 2022, MANE Indonesia donated around 4,000 euros to the charity.

In March 2022, MANE Indonesia took part as an assessor in the 
pro� ciency exam for 3rd year students of the vocational high school 
in SMK Al-Amin (Cikarang).

The MANE site in Indonesia is pursuing its partnership with the Life 
Project For Youth (LP4Y) association. This association helps young 
people in situations of extreme poverty and exclusion to integrate 

into society and the world of work. In November 2022, MANE 
Indonesia participated in the impact meeting in Jakarta, organised 
by LP4Y for its partners and sponsors. We had the chance to meet 
the young people who are currently studying at the centre and we 
discussed the challenges they face in the professional world today 
and possible solutions to manage them.

In November, MANE Indonesia  hosted 25 students from the 
IPB (Bogor Agricultural Institute), in order to develop their 
understanding of sensory science in a company in the Fragrances 
and Flavours sector.

In December 2022, MANE Indonesia also took part in the CSR 
education programme, organised at the Kalihurip elementary 
school (Cikampek). The activities carried out concern the sharing 
of knowledge in terms of CSR, the provision of �reading nooks�, the 
donation  of computers, etc.

China
MANE Shanghai has been a proud sponsor of Children of Madaifu 
since 2013. This association cares for underprivileged children and 
orphans from poor families in the Chinese provinces of Gansu and 
Shanxi. In 2017, MANE Shanghai rati� ed a new 5-year sponsorship 
agreement with the association. MANE provides Children of Madaifu 
with the � nancial support needed to cover the annual living and 
tuition costs of several Chinese students until they graduate.

MANE also welcomes students on internships to introduce them 
to the world of � avours and fragrances. Equally, MANE Shanghai 
participates in the Love Apples operation in partnership with 
Children of Madaifu and Shanghai Young Bakers. The latter o� ers 
vocational training programmes to disadvantaged young people 
and young adults across China.

Every year, around Christmas, MANE buys apples from the Children 
of Madaifu association for its employees. Thousands of apples are 
sent to Shanghai Young Bakers, which then bakes pastries for MANE 
employees. The pro� ts from this annual sales initiative are used to 
� nance the activities of the two associations.
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APPENDICES
Methodology and 
reporting protocol

The published non-� nancial information included in this report 
covers the period from 1 January to 31 December 2022. We have 
been publishing annual reports on our CSR approach since 2009.

Our previous report, on 2021 data, was published in July 2022.

Scope of consolidation
The scope of consolidation for the social, environmental and societal 
information referred to in this report concerns all of the Group�s 
sites in France � including its headquarters � and in Switzerland, 
the United States, Indonesia, India, South Africa, Mexico, China, 
Brazil, Spain, Thailand, Colombia, Japan and Italy.

These entities represent 96% of the Group�s consolidated turnover 
in 2022. 

 The entities that are not included in the environmental reporting 
are tertiary buildings (o�  ces and some R&D centres), as well as 
three production sites (located in Chile, Argentina and India) whose 
environmental impact is negligible (less than 2% in terms of the 
Group�s GHG emissions, and represent less than 2% of the Group�s 
water consumption). 

The new MANE Group production sites, and the entities acquired 
during the � nancial year, are added to the data consolidation 
reporting scope from year N+1.  

Changes and reformulation
This year, we added MANE Italia to the  scope of consolidation of 
our carbon footprint assessment.  This production site represents 
0.5% of the Group�s consolidated turnover.

Statement of GRI compliance
MANE applies the GRI reporting principles and prepares its reports 
in compliance with GRI Core standards: essential compliance option.
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SNFP cross-reference table
REFERENCE TABLE FOR THE STATEMENT OF NON�FINANCIAL PERFORMANCE

Articles L.225-102-1 et R.225-105 of the French Commercial Code

Required information In the report In the report

Company business model Group pro� le 6  - 8

Description of the main risks

1. CSR strategy

13 - 19 

Description of policies applied 13 - 19 

Policy outcomes, including key performance indicators 13 - 19 

Social issues

Employment

4. Care for our employees

47  - 48 

Work organisation 52 - 53 

Health and Safety 49  - 51 

Social dialogue 53 

Training 57 

Equal treatment 54  - 56 

Environmental issues

General environmental policy

3. Ensure responsible management of our products

28 

Pollution 43 

Circular economy 42 

Climate change 34  - 39 

Protection of biodiversity 44  - 45 

Societal issues

Societal commitments in favour of sustainable development
5. Promote sustainability along our value chain

68  - 7 0

Subcontracting and suppliers 62  - 65 

Fair practices

2. Act and operate ethically and responsibly

24  - 26 

Information relating to the � ght against corruption 26 

Information on actions to promote Human Rights 24  - 25 
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GRI content index
MANE has prepared this report in accordance with the reporting principles of the Global reporting Initiative (GRI).

Standard Category Norm Theme In the report

GRI 100 � GENERAL PRINCIPLES

GRI 102: General disclosures � 2016

Pro� le of the organisation

102-1 Name of the organisation 6  - 8

102-2 Activities, brands, products, and services 6  - 8

102-3 Location of headquarters 6 

102-4 Location of operations 6 

102-7 Scale of the organisation 6 

102-8 Information on employees and other workers 48 -  49 

102-12 External initiatives 22 

102-13 Membership of associations 22 

Strategy 102-14 Statement from senior decision-maker 3 - 5 

Ethics and integrity 102-16 Key impacts, risks, and opportunities 24  - 26 

Governance 102-18 Values, principles, standards, and norms of behaviour 10 

Stakeholders commitments

102-40 List of stakeholder groups 60 -  61 

102-41 Collective bargaining agreements 54 

102-42 Identifying and selecting stakeholders 60 -  61 

102-43 Approach to stakeholder engagement 60 -  61 

102-44 Key topics and concerns raised 12

Reporting practice

102-45 Entities included in the consolidated � nancial statements 72 

102-46 De� ning report content and topic boundaries 12 

102-47 List of material topics 12

102-48 Restatements of information 72, 78 -  80 

102-49 Changes in reporting 72 

102-50 Reporting period 72  

102-51 Date of most recent report 72  

102-52 Reporting cycle 72  

102-53 Contact point for questions regarding the report 2

102-54 Claims of reporting in accordance with the GRI Standards   74 -  77 

102-55 GRI content index 74 -  77 

102-56 External assurance 78 -  80 

GRI 103: Management approach � 2016 Management approach

103-1 Explanation of the relevant issue and its scope 9 - 21 

103-2 The management approach and its components 9 - 21  

103-3 Evaluation of the management approach 22, 62 
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Standard Category Norm Theme In the report

GRI 200 � ECONOMY

GRI 201: Economic performance � 2016 Economic performance
201-1 Direct economic value generated and distributed 8

201-2 Financial implications and other risks and opportunities due to climate change 14, 19, 34 - 39 

GRI 205: Anticorruption � 2016 Anticorruption

205-1 Operations assessed for risks related to corruption 24 -  26 

205-2 Communication and training on anticorruption policies and procedures 24 -  26 

205-3 Con� rmed incidents of corruption and actions taken 25 

GRI 300 � ENVIRONMENTAL STANDARDS

GRI 302: Energy � 2016 Energy

302-1 Energy consumption within the organisation 34 - 36 

302-2 Energy consumption outside the organisation 34 - 36  

302-3 Energy intensity 36 

302-4 Reduction of energy consumption 36 

302-5 Reductions in energy requirements of products and services 36 

GRI 303: Water and � 2018 Water and e�  uents

303-2 Management of impacts related to water discharge 41 

303-3 Water withdrawal 41 -  42 

303-4 Water discharge 44 

303-5 Water consumption 41 -  42 

GRI 304: Biodiversity � 2016 Biodiversity 304-1 Signi� cant impacts of activities, products, and services on biodiversity 45 -  46 

GRI 305: Emissions � 2016 Emissions

305-1 Direct GHG emissions (Scope 1) 38 

305-2 Indirect GHG emissions (Scope 2) 38 

305-3 Other indirect GHG emissions (Scope 3) 39 

305-4 GHG emissions intensity 38 -  39 

305-5 Reduction of GHG emissions 38 -  40 

305-7 Nitrogen oxides (NOX), sulphur oxides (SOX), and other signi� cant air emissions 44 

GRI 306: E�  uents and waste � 2016 E�  uents and waste

306-1 Water discharge by quality and destination 44 

306-2 Waste by type and disposal method 43 

306-3 Signi� cant spills 44 

306-4 Transport of hazardous waste 43 

306-5 Water bodies a� ected by water discharges and/or runo� 44 

GRI 307: Environmental compliance � 2016 Environmental compliance 307-1 Non-compliance with environmental laws and regulations 33 

GRI 308: Supplier environmental assessment � 2016 Supplier environmental 
assessment

308-1 New suppliers that were screened using environmental criteria 64 

308-2 Negative environmental impacts in the supply chain and actions taken 65 
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Standard Category Norm Theme In the report

GRI 401: Employment � 2016 Employment 401-1 New employee hires and employee turnover 48 -  49 

GRI 403: Occupational Health and Safety � 2018 Occupational health 
and safety

403-1 Occupational health and safety management system 50 -  52 

403-2 Hazard identi� cation, risk assessment, and incident investigation 14, 16, 50 -  52 

403-4 Worker participation, consultation, and communication on occupational health and safety 50 -  52 , 60 

403-5 Worker training on occupational health and safety 50 -  52 , 60 

403-6 Promotion of worker health 50 -  52 

403-7 Prevention and mitigation of occupational health and safety impacts directly linked by business relationships 50 -  52 

403-8 Workers covered by an occupational health and safety management system 50 -  52 

403-9 Work-related injuries 50 -  52 

403-10 Work-related ill health 50 -  52 

GRI 404: Training and Education � 2016 Training and Education

404-1 Average hours of training per year per employee 58 

404-2 Programmes for upgrading employee skills and transition assistance programmes 58 

404-3 Percentage of employees receiving regular performance and career development reviews 58 

GRI 405: Diversity and Equal Opportunities � 2016 Diversity and Equal 
Opportunities 405-1 Diversity of governance bodies and employees 48 -  49, 55 -  57 

GRI 407: Freedom of Association 
and Collective Bargaining � 2016

Freedom of association 
and collective bargaining 407-1 Operations/suppliers with a right to freedom of association 54, 61 

GRI 408: Child labour � 2016 Child labour 408-1 Operations and suppliers at signi� cant risk of incidents of child labour 63 -  65 

GRI 409: Forced or compulsory labour � 2016 Forced or compulsory 
labour 409-1 Operations and suppliers at signi� cant risk of incidents of forced and compulsory labour 63 -  65 

GRI 412: Human Rights Assessment � 2016 Human Rights Assessment
412-1 Operations that have been subject to Human Rights reviews or impact assessments 24 - 25 

412-2 Employee training on Human Rights policies or procedures 24 - 25  

GRI 413: Local Communities � 2016 Local Communities
413-1 Operations with local community engagement, impact assessments, and development programmes 69 -  71 

413-2 Operations with signi� cant actual and potential negative impacts on local communities 69 -  71 

GRI 414: Supplier Social Assessment � 2016 Supplier social assessment
414-1 New suppliers that were screened using environmental criteria 63 -  65 

414-2 Negative social impacts in the supply chain and actions taken 63 -  65 

GRI 416: Customer Health and Safety � 2016 Customer health and safety 416-1 Assessment of the health and safety impacts of product and service categories 28 - 29 
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TCFD cross-reference table
We apply the TCFD (Task Force Climate-related Financial Disclosures) reporting framework.

Category TCFD recommendations In the report

Governance
a. Describe the Board�s oversight of climate-related risks and opportunities.

19, 34 -  40 
b. Describe management�s role in assessing and managing climate-related risks and opportunities.

Strategy

c. Describe the climate-related risks and opportunities over the short, medium, and long term.

19, 34 -  40 b. Describe the impact of climate-related risks and opportunities on the investment strategy.

c. Describe the resilience of the organisation�s strategy, taking into consideration di� erent climate-related scenarios, including a 2 °C or lower scenario.

Risk management

a. Describe the organisation�s processes for identifying and assessing climate-related risks.

19, 34 -  40 b. Describe the organisation�s processes for managing climate-related risks.

c. Describe how climate-related risks are integrated into the organisation�s overall risk management.

Indicators and targets

a. Disclose the indicators used by the organisation to assess climate-related risks and opportunities in line with its strategy and risk management process.

34 -  40 b. Disclose Scope 1, Scope 2, and, if appropriate, Scope 3 Greenhouse Gas (GHG) emissions, and the related risks.

c. Describe the targets used by the organisation to manage climate-related risks and opportunities and performance against targets.
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Appendix
Qualitative information (actions and results) considered most important

Agreement signed on actions contributing to the well-being of employees

Waste production and treatment mapping

Solvent management plan

Sustainable palm oil purchasing policy

�Green Motion� product environmental assessment system and results

Product safety measures

Actions to inform local residents about industrial risks

Ecovadis evaluation and results

Fair trade certi� ed vanilla purchasing policy

CSR assessment of suppliers

Code of Ethics

Financing of local community development projects

Key performance indicators and other quantitative results considered most important Level of assurance

Total workforce and distribution by gender

Limited

Number of hires and number of departures

Employee turnover rate

Percentage of employees who participated in at least one training program during the year

Frequency rate for workplace accidents with leave

Percentage of hazardous and non-hazardous waste sent to land� ll

Energy consumption per tonne of shipped product

Reasonable
CO2 emissions on scopes 1 and 2

CO2 emissions on scopes 1 and 2 per tonne of shipped product

Water consumption per tonne of shipped product

CO2 emissions on scope 3

Limited
Water consumption of sites located in a high water stress area

Percentage of suppliers assessed on their CSR by an independent third party

Percentage of employees most exposed to corruption risks who have taken anticorruption training
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 Appendix
Data Tones CO2e veri� ed Assurance level

100% of the greenhouse gas emissions Scope 1 presented in questions C6.1 of the �Response CDP Climate Change Questionnaire 2022� 21,946 tCO2e Reasonable

100% of the greenhouse gas emissions Scope 2 presented in questions C6.3 of the �Response CDP Climate Change Questionnaire 2022� Location-based: 35,455 tCO2e
Market-based: 29,738 tCO2e

Reasonable

100% of the greenhouse gas emissions Scope 3 presented in question C6.5 of the �Response CDP Climate Change Questionnaire 2022� 347,930 tCO2e Limited
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